Full-Time MBA Social Impact Curriculum

Class of 2022
First Year Second Year
FALL SPRING SUMMER FALL SPRING
Semester Long Courses 21.5 credits 18.5 credits (21.5 w/Optional) 12 credits 12 credits
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*NOTE: At least 3 out of the 9 remaining elective courses must be Social Impact. Including Social Impact

required and elective courses, students must take a minimum of 30 elective credits for graduation.




