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MG730:  Ethics (1.5 cr)
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MG737: Action Learning Capstone            
(3 cr)

Pr
e-
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rm MG735: Managing in a Crisis                  

(0.5 cr)

PL727: Organizations, Markets, 
and Society (3 cr)
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FE712: Finance II (1.5 cr) Elective (3 cr)*

MO713: Managing 
Organizations and People (3 cr)

MG737: Action Learning Capstone 
(Continued) 

QM716: Business Analytics:  
Data Analysis and Risk    

 (3 cr)

SI750: Competition, Innovation, and 
Strategy (3 cr)

SR801: Social Impact: Business, Society, 
and the Natural Environment(3 cr)

Elective (3 cr)* 

Elective (1.5 cr) - Optional

SPRING
16.5 credits 15.5 12 credits

Elective (3 cr)* 

Elective (3 cr)*

Required 
Social 
Impact 

Internship

Elective (1.5 cr) - Optional*

Elective (3 cr)* 

Elective (3 cr)* 

Elective (3 cr)* 

*NOTE: At least 3 of the remaining (3 cr) elective courses must be Social Impact. Including Social Impact required and elective 
courses, students must take a minimum of 33 elective credits for graduation.
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MK723: Marketing Management 
(3 cr)

FE711: Finance 1  (1.5 cr)

ES723: Career 
Management (0 cr)

FALL

Elective (3 cr)*

FALL
20 credits

ES735: Team 
Coaching (.5 cr)

ES730: Leadership 
Communications        

(1.5 cr)

SPRING
M
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AC710: Financial Reporting and 
Analysis 

 (3 cr)

OM725: Creating Value Through 
Operations and Technology (3 cr)
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Boston University Social Impact Full-Time MBA Curriculum
Class of 2023

Second Year
Important: When planning out your courses and for questions, please meet with your academic advisor.  Credits Total: 64.

First Year
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